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Art Director - The Cary Company

 -- Oversee a team of 5 creatives in design, photography, and videography

 -- AssiSt with Marketing Efforts and lead discussions to grow the company’s 

            digital presence

 -- utilize Asana for better task management, which Led to the entire marketing

            department using it for BETTER efficiency on projects

 -- Redesign multiple website pages to improve the ui of the website

            and overall user experience

 -- Upgrade the branding package for a more cohesive look, introducing new

            secondary and tertiary logos the company was previously missing

 -- help streamline the creative process by creating templates for internal tasks

 -- direct multiple photoshoots per month and made budgetary proposals /

            purchases of resources for photography, video, and graphics department

May 2022 - Present

EDUCATION
    The Illinois Institute of Art, BFA IN Graphic Design

JULY 2013

CMO / Creative Director - SYMBOLIQ MEDIA

 -- Lead the overall ideation and development of visual assets 
 -- Direct a team of 10 creatives, copywriters, and developers 
 -- guide the symboliq design team to win the 2021 & 2022 graphic design usa award for 
            best brochure design  
 -- Manage all branding, web design, app design, video, photography, packaging, and 
            digital and prinT marketing efforts

 -- Oversee the creation and launch of a nationwide Omnichannel movie campaign 
            including; ott streaming, geofencing, video, and programmatic display ads, 
            generating over 7 million impressions and 15.5k google adwords impressions 
            in the first 30 days 
 -- Redesign the Symboliq website for a better user experience that resulted in 
            9.46% reduced bounce rate and 138.17% increased users from the previous year 
 -- oversee outside marketing resources with agency partners and contractors 
 -- Restructure the company’s pricing model to create a higher, more sustained roi 
            year over year  
 -- supervise daily workflow, assign project workloads, and monitor deadlines 
 -- Use data and reports to make evidence-based decisions for symboliq and clients

JUNE 2019 - May 2022
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LEAD CREATIVE - RULE ONE PROTEINS, LLC

 -- Responsible for the visual identity of the brand, leading a DESIGN team of 3 
 -- Work with the sales team to launch AND promote new products each month

 -- Run trade show print materials, booth graphics, and digital campaigns 

 -- help transfer, develop, and design the company website on; wordpress, bigcommerce, and 
    shopify platforms
 -- Create packaging label redesigns including the first multi-language 
            label for international distribution

 -- attend company trade shows to provide support on setup and social media. created new 
            booth graphics for the 2019 arnold classic

JANUARY 2017 - MAY 2019

LEAD DESIGNER - THE LOCKER SHOP

 -- Create apparel designs for high schools, FIRE departments, and other local
            organizations using design requirements provided by the customer

 -- Design print-ready files based on specific apparel print or embroidery guidelines

 -- Create imagery for website banners, social media, and email blasts

  -- Created over 700 apparel designs for various types of customers in 4 years

 -- Saved the company time and money by learning to digitize embroidery files in-shop 
            instead of outsourcing those tasks

AUGUST 2013 - JANUARY 2017
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